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)= 10:30-13:30 (3%¢) : Cultural Heritage, Arts and Tourism

10:30-13:30: Strategic Marketing for Tourism
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X 10:30 - 13:30(F%:8): Strategic Marketing for Tourism
13:30 - 16:30: Public Relations(Workshop)
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VN 9:00-10:30: Corporate Social Responsibility and Sustainability
10:30-13:30 (B®:&) : Cultural Heritage, Arts and Tourism
15:00-18:00: Geography of Tourism and Innovation
15:00-18:00 (B®:E) : Strategic Marketing for Tourism
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