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B 11:00-14:00 HTT100(Tourism Experiences Management

N 12:00-15:00 CMN314(Professional Presentation)
15:00-18:00 BUS211(Business Decision Making)

7K 15:00-18:00 ENT526(Entrepreneurial Behavior and Strategy)
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oday’s Exercise: Writing Hypothesises

In groups of 3, please spend 45 minutes and do the following:

1) Choose a startup

2) Google and download the Lean
deck

3) These lean canvases are filled with assumptions

4) As a group, create 20+ hypotheses, at least one per box on the Lean Canvas, that you
would want to test to confirm the assumptions

5) Makes sure the hypothesis is falsifiable and written in the proper form.

6) Meet back in the Class main room in 45 minutes

Canvas for that startup (many appear at the end of this slide

%. YouTube assumes advertisers will be a paid customer segment. To test this assumption we
vould run an experiment around this hypothesis

be/jeve television advertisers will not buy ads
gainst online video because it disrupts their
pstablished channels.




